SMART MARKETING — SEGMENTING CUSTOMERS FOR SUCCESSFUL ACQUISITION & RETENTION

Table of Contents

FOREWORD ......ovierssss s 3
1. MassMarketingisDead .........cccoenvrnenrinnnecnnnnenn. 6
2. Customer Segmentation.........cccocoenereenenrenseseensennenn. 9
3. TeChNOIOGY ..o s 21
4. Variable DataMarketing.......ccccooevenevecnrreineennnnn. 27
5.FIiNding Leads.........cooonneeseeseeee s 36
6. Determining How M any Leads Are Needed......... 42
7. Measuring RESUILS.........ccccovrneseece e, 46
8. SUMMAY ... 53

Page 2



	frontrange.com
	HEAT Help Desk Software, CRM Application, Customer Relationship Management




